BUSINESS IMPROVEMENT ACTIVITIES - SHORT TERM
STOREFRONT IMPROVEMENTS

J

MULTIPLE BUSINESSES (1800 BLOCK)
SHELL STATION & MULTIPLE BUSINESSES (1800 BLOCK)

Artist Unknown
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1. 1800 building presents lots of opportunities to capitalize on due to it being set back from street. Consider painting storefronts different a color which counteracts the darkness of the current green.
2. Paint the apartment portion a color that recedes into the sky.
3. Consider blade signs for businesses.
4. Consider facing sidewalk planter boxes with wood slats to soften the edge.
5. Add more plant materials to existing landscape strips.
6. Consider the addition of exterior lighting. Since the building is set back, it allows for very dramatic
lighting.

SHELL STATION AT PICO BLVD

1. SITES
Develop an “opportunity matrix” which begins to categorize each and
every “blank wall” within the corridor. This matrix would include: the
size of the space, the direction the wall faces, categorization as to if
the wall is best suited for a “walk-by” experience – a “drive-by” experience – a retail experience, a neighborhood gateway or cross traffic
node, an entry or exit in the corridor gateway, etc.
The content, the colors, the design, etc. – all these tools should be
aligned with the site’s location within the community and the best
use of the site. Intimate spaces require intimate works. What kind of
project is best suited near a school, etc. Artful, graphic solutions to
community aspirations should not just be merely more paint on a wall,
rather each mural should be tailor-made for its place within the community. The matrix would provide the tool to look at the corridor as
a whole and then the improvements could be choreographed into a
series of individual events.
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1. Add additional plantings to existing beds.
2. Improve Kao Kao building by using a Mid Century Modern/2015 aesthetic through color, potentially adding wooden slats on the pedestrian portion of the building, removing some paved area to create planted
entry (bamboo?), “super graphic” address numbers above garage portion.
3. Consider adding new sign above windows to tree-blocked signage on Kathmandu,add planter by affixing
it to ledge of building face.

STARBUCKS AT PICO BLVD
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2. TYPES OF ART
Throughout rural and urban history, painting on walls has been a vital
Most professional artists have a working “style” or personality. You
story-telling tool. During this string of history, the images have been
spot a work by Artist A and you recognize it because it has something
most successful when the content and the scale was produced for the inherent within its execution that you have seen before. It is different
specific viewer within a specific condition. Michelangelo’s Sistine Cha- than Artist B. Landscape painters rarely paint modern geometric patpel was painted to be seen from a specific vantage point, the cave
terns. Understanding these differences between style as well as conpaintings in Lascaux France to be seen up close by the glow of a fire,
tent is a valuable tool to use when selecting an artist for a specific site.
murals in Los Angeles adjacent to the freeway which speak of BIG La- For when the right artist is asked to create something for the right
tino Pride. Art on a vertical surface, done properly, is not a one-sizesite – magic is in the house. Generically, these styles could be crudely
fits-all proposition, but rather a well-considered activity. And, while
ordered into the following categories. These may not be finite, but
at first blush the blank walls along Lincoln Boulevard in Santa Monica
they are the beginnings of a list.
may not have anything in common with the caves in Lascaux, when
the site-specific, urban conditions are considered, something can be
Conceptual Art – Art that challenges our brain in some manner. The
learned. It should be noted that not every empty space or “blank
image is merely the vehicle for the idea. Sometimes this art’s meanwall” cries out to be muralized. Within the urban setting, considering can be found in a specific message and sometimes it can lead the
ation should be given to the re-vitalization needs of the community vs. viewer to a set of “thought arenas” and invite them in to draw their
the needs of the individual walking down the street. What with Times own conclusions. Sometimes they just make us scratch our heads.
Square and Las Vegas media blitzes invading our computers, our cell
phones, our Google glasses, our cars and our homes, empty space is
Sites for the success of these works is generally more akin to the
a dying breed. And, as this behavior evolves, empty space and the
pedestrian realm in an intimate scale. Best not as a drive-by and best
visual respite it provides might be something to be treasured. Often
not next to a school. Facing a signalized crosswalk would be a good
what we call “blank walls” are merely buildings in the need of some
spot as the pedestrian would face the piece as they waited for the
human scaled architectural detailing. Sometimes these sites can be
light to change – lots of time to look and think.
improved by the addition of plantings or vines or trellises. Art, even
good art, is not the answer to everything. And certainly, art poorly
sited, only creates more urban chaos. And so, some thoughts….
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WHEN FINALIZED, THIS MATERIAL WILL BE HELPFUL IN PROVIDNG
PROPERTY AND BUSINESS OWNERS WITH IDEAS FOR FACADE REHAB, AND
MAY ALSO BE USED TO SECURE FUNDING RESOURCES.

WEST SIDE OF LINCOLN

SOME THOUGHTS ABOUT DEVELOPING A COMPREHENSIVE PLAN FOR
CURATING MURALS WITHIN THE LINCOLN BOULEVARD CORRIDOR

BLVD

Compiled August 2014/Written Up (and enhanced) July 2015
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Guidance on Use of Art
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Design Concepts for Rehab.
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THIS EFFORT INVOLVES A DRAFT INVENTORY OF OVER 30 POTENTIAL LOWCOST FACADE PROJECTS, AS WELL AS SEVERAL ACCOMPANYING CONCEPT
DESIGN FOR SPECIFIC BUILDING TYPES OR CONDITIONS.

SHOPPING COMPLEX AT PICO
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Ernest Zacharevic

John Baldassari
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1. Add entry gateway element over the driveway.
2. Convert the two easternmost parking spots next to Lincoln into outdoor dining.
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TAD SAVINAR & JESSE STEMMLER
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BUSINESS ADOPTION OPPORTUNITIES

POP-UP PLACEMAKING - “COLOR SPLASH”

THIS GROUP OF LOW-COST, LOW PROCESS INITIATIVES ARE AIMED AT GIVING THE BUSINESS COMMUNITY THE OPPORTUNITY TO
HAVE A DIRECT ROLE IN IMPROVING THE QUALITY OF THE STREET ENVIRONMENT WHILE ALSO BEAUTIFYING THEIR BUSINESSES.
THESE PROJECTS HAVE BEEN PRE-APPROVED AND WILL BE READY FOR IMPLEMENTATION IN FALL 2015.

THE COLOR SPLASH CONCEPT IS A TACTICAL RESPONSE TO THE DESIRE FOR EFFECTIVE, BUT ECONOMICAL SOLUTIONS TO
LINCOLN’S EXISTING CONDITION. THIS POTENTIAL PROJECT IS DESIGNED TO ADD A SENSE OF NOVELTY AND VIBRANCY TO THE
CORRIDOR USING:
A SIGNATURE PAINT COLOR TO IDENTIFY LINCOLN CORRIDOR

Adopt a Planter Program (in development)
THE PROJECT

The Adopt-a-Planter program provides streetscape beautification and greenery through easily
replicable, environmentally responsible methods. It has been designed to complement the efforts of Lincoln
Bouelvard property and business owners to promote an attractive environment for pedestrian activities, and present
an image of a well-maintained district that is comfortable and welcoming. Guidelines are provided to assist with the
selection of drought-tolerant landscaping. The Adopt-a-Planter Program is a community effort generating street level
vitality and greatly enhancing the ambience along the street.

HOW LINCOLN BUSINESSES CAN GET INVOLVED

Through the LiNC Project, The City of Santa Monica is encouraging businesses to adopt a planter on Lincoln
Boulevard. By working together, we can greatly enhance the streets appearance for businesses, residents and
visitors.

EXISTING ON-STREET RESOURCES OR ITEMS IN STORAGE (BENCHES, TRASH CANS, LIGHT POLES)
POTENTIAL FOR METAL BANNERS TO ENHANCE CHARACTER
CHEAP AND EASY TO IMPLEMENT WITH MINIMAL RESOURCES
EXISTING

TEAL?

BLUE?

ORANGE?

Steps for adopting planter
Business owners fill out the application form, which includes a maintenance agreement and guidance on
landscaping. Once processed by the City, the sponsor is notified of the placement timeline. Once planters are placed
sponsors’ responsibilities begins immediately. The cost for this program is still in development.
Location of planters
Planters will be located on sidewalk in public right away, at designated curb locations that conform to City
accessibility and urban forest management criteria. Curb locations on Lincoln Boulevard provide an ample
opportunity for additional greening and can serve as gateway features to local neighborhood streets adding visual
interest and beauty.

WHAT ARE THE BENEFITS
OF SIDEWALK PLANTERS?
Adds visual beauty and
greenery to the Boulevard
Helps to create a green
character-defining element
Reduces noise from traffic
Creates a buffer for
pedestrians that increases
comfort and security
Could be incorporated into
seating elements
Easy and fun to maintain!

WHY SUPPORT THIS BEAUTIFICATION EFFORT?

This is a low-cost, high-impact placemaking initiative that can produce results immediately. Over the past year, local
businesses have identified the need to improve the sidewalk environment and address issues of pedestrian comfort
and security. The benefits of sidewalk planters align with the goals of the emerging business association and of the
Lincoln Neighborhood Corridor Plan.

visit www.lincsm.net for more information on this and other projects

LINCOLN NEIGHBORHOOD CORRIDOR PL AN - THE LiNC
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