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OVERVIEW OF THE AFFIRMATIVE FAIR HOUSING MARKETING PLAN 
 

 
 
The Affirmative Fair Housing Marketing Plan (AFHMP) is a marketing strategy designed 

to attract renters and buyers of all majority and minority groups, regardless of sex, 

handicap and familial status to assisted rental units and sales of dwellings that are 

being marketed.  The City of Santa Monica, Housing and Redevelopment Division, and 

project owners must adopt affirmative marketing procedures and requirements for any 

housing with five or more Home-assisted units.  Affirmative marketing differs from 

general marketing activities because it specifically targets potential tenants and 

homebuyers who are least likely to apply for the housing, in order to make them aware 

of available affordable housing opportunities. 

 

This marketing plan and procedure is a guide to assist the City of Santa Monica, 

Housing Division and its recipients and subrecipients receiving funds.  It summarizes 

AFHM plans and affirmative marketing procedures as required by the Department of 

Housing and Urban Development. 

 

In developing an Affirmative Marketing Plan, the City of Santa Monica requires all 

applicants do the following: 

 

1. Targeting: Identify the segments of the eligible population  
 

2. Outreach: Outline an outreach program that includes special measures 

designed to attract those groups identified as least likely to apply and 

other efforts designed to attract persons from the total population. 
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3. Indicators: State the indicators to be used to measure the success of the 

marketing program.  The effectiveness of the marketing program can be 

determined by noting if the program effectively attracted renters or buyers 

who are: 
 

 from the majority and minority groups, regardless of gender, as 

represented in the population of the housing market area; 
 

 person with disabilities and their families; and 
 

 families with children, if applicable. 
 
All applicants are required to make a “good faith effort” to carry out the provisions of the 

Department of Housing and Urban Development’s Affirmative Marketing requirements 

(see Appendix B).  Good faith efforts are recorded activities and documented outreach 

to those individuals identified as least likely to apply.  Examples of such efforts include: 

 

1. Advertising in print and electronic media that is used and viewed or 

listened to by those identified as least likely to apply; 
 

2. Marketing housing to specific community, religious or other organizations 

frequented by those least likely to apply; 
 

3. Developing a brochure or handout that describes facilities to be used by 

buyers or renters, e.g., transportation services, schools, hospitals, 

industry, and recreational facilities.  The brochure should also describe 

how the proposed project will be accessible to physically handicapped 
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persons and describes any reasonable accommodations made to persons 

with disabilities; and 
 

4. Insuring that the management staff has read and understood the Fair 

Housing Act, and the purpose and objectives of the AFHM Plan. 
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THE AFFIRMATIVE FAIR MARKETING PLAN 
HUD FORM -935.2 
(EXP. 11/30/2006) 

 
PLEASE SEE APPENDIX A FOR FORM 
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AFFIRMATIVE FAIR HOUSING MARKETING PROCEDURES 
 

Recipients and subrecipients of HOME funds through the City of Santa Monica, Housing 

and Redevelopment Division, for rental and homebuyer projects containing 5 or more 

HOME-assisted housing units must use affirmative marketing practices when soliciting 

renters or buyers. 

 

HUD’s definition of affirmative marketing is marketing efforts intended to reach those 

persons who are least likely to apply for HOME-assisted housing. 

 

All project owners are required to do the following: 

  

Outreach Documentation 
At lease once annually, all project owners will conduct a public outreach effort that will 

make available public information on all rental units that have received assistance. 

 

1. All marketing of HOME-assisted housing will be jurisdiction-wide and that 

all advertising will be placed in sources of wide circulation. 
 

2. Media sources should include advertisement to a particular audience, (e.g. 

newspapers that serve protected classes). 
 

3. All advertisement and brochures, and other written materials should be 

published in multiple languages, in order to reach non-english speaking 

audiences and display the equal opportunity logotype or slogan. 
 

4. Contact organizations whose membership or clientele consists primarily of 

protected class members. 

6 
 

F:\HousingAndRedevelopment\Production\HOME\AFFIRMATIVE FAIR HOUSING MARKETING PLAN2006Adobe (2)LOGOs .doc 



5. The project owner must display the Equal Opportunity logo and fair 

housing poster in an area accessible to the public (e.g., rental office). 
 

File Documentation 
 

The City of Santa Monica, Housing and Redevelopment Division, will review for 

compliance project owners AFHM plan in accordance with Compliance 

procedures as set forth in 24 CFR Part 108.  All project owners must keep the 

following materials in the AFHM file for future monitoring of records: 

 

1. Copies of advertisements, brochures, leaflets, and letters to community 

contacts. 
 

2. Maintenance of information on the race, sex and ethnicity of applicants 

and tenants to demonstrate the results of the owner’s affirmative 

marketing efforts. 
 
In instances of noncompliance by a project owner, a finding will be issued and corrected 

action taken by the project owner in the time specified.  The project owner will for the 

period of affordability maintain information demonstrating compliance with the 

requirements in this marketing plan. 
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APPENDIX A 
HUD FORM 935.2 AND INSTRUCTIONS 

AFFIRMATIVE FAIR HOUSING MARKETING PLAN 
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APPENDIX B 
 
 

TITLE 24 SUBPART H, SECTION 92.351 
AFFIRMATIVE MARKETING; MINORITY OUTREACH PROGRAM 
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APPENDIX C 
24 CFR PART 108 

COMPLIANCE PROCEDURES  
FOR AFFIRMATIVE 

FAIR HOUSING MARKETING; 
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